Why Do You Do [t?
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nce a month, [ invite a smart business expert to be my

guest star on the Bare Bones Biz Teleseminar call. We ask

folks to join us on the call to share and learn and have

some fun with business building. In April, my guest

was Simon Sinek, www .sinekpartners.com. You could
call Simon a marketing expert, However, his approach is unorthodox. He
doesn’t talk about products and features and services and company names
and yellow pages and radio ads. His consulting process can be summed
up in one word:

Why.

Why do you do what you do? Why do people work for you?
Why do customers buy from you? Why does your business
exist? Why do you get out of bed every morning? Why do
you do it?

Why is a heavy question. Answering that ques-
tion can be liberating and it can help you create an
extraordinary business and a rewarding life.

Simon says his frustration building his own business
caused him to bottom out and ask
himself, “Why?” He made a
lite-changing discovery. “I
used to wake up every day
and go to work. T used to
provide marketing ser-
vices. Now, I wake up
every day very clear on

what it is that I really
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